
ADVENTURE TOURISM DEVELOPMENT  
IN ANDORRA 



WHAT IS ANDORRA TURISME? 

 Financed by Andorran government, to conducting and overseeing 
tourism campaigns for improving Andorra's competitiveness as a 
tourist destination. 
 

 Some figures: 
 2016 budget: ú17.9 million 
Á 46% Products and Sponsorships 

Á 33% Marketing and Communication 

Á 10% Commercial  

Á 11% Administration  
   

 Team: 31 staff 

 
 Online presence 
Á 130,556 followers on social networks  

Á 5,471,105 views of Andorra videos in 2015  

Á 2,737,382 unique webpage users 

Á 10,852,928 webpage visits during 2015 www.visitandorra.com 



ANDORRA: AN INTERNATIONAL TOURIST DESTINATION 

5,180,708 
DAY VISITORS 

2,670,444 
TOURISTS 

44,164      320 
                                           BEDS       ACACCOMMODATIONS                           

Main reasons for visits  

43.66%  
SHOPPING 

28.17% 
VISIT/DISCOVER THE COUNTRY 

 

7.91% 
SKIING 

2.84% 
SPORTS PRACTICE 

1,273,726  (3.55 nights) 
WINTER (DECEMBER-APRIL) 

Tourist and average overnight stay figures 

1,378,615 (2.59 nights) 
REST OF THE YEAR (MAY-NOVEMBER) 



The strategy for developing an offer aimed at healthy and active tourism 
 

Push to position Andorra as a summer destination 

Adapt destination to the various niche markets 

Diversification of summer tourism offerings  

Revitalising mountain activities based on current resources 

Enhancing sustainable activities that show potential   

Hiking 

Cycling / Mountain biking holidays  
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MARKET POTENTIALS  

 

Potential tourism by activity  

COUNTRY SPAIN FRANCE 
UNITED 

KINGDOM 
NETHERLANDS BELGIUM PORTUGAL RUSSIA GERMANY SWEDEN POLAND ISRAEL 

CYCLING 

HOLIDAYS 1.6%  1,9% 1% 1.8% 2.9% 1% 0.7% 1.8% 0.8% 1% 1.3% 

UNIVERSAL 415,472 624.260 350,134 153,752 167,118 18,094 176,357 807,793 35,358 120,206 24,681 

SUMMER 

MOUNTAIN 

ACTIVITIES 
9.4% 9,8% 3.6% 13.9% 13.8% 5% 5.4% 12.4% 6.4% 9.5% 16.5% 

UNIVERSAL 2,397,868 3.253.356 1,250,478 1,159,056 779,884 90,472 1,340,312 5,405,998 265,185 732,163 306,043 

METHODOLOGY 

IPSOS Panel (CAWI) 

The data was collected in 2013 across 11 European countries from 13,600 respondents residing in each country, who made at least one trip abroad for tourism or 

vacation purposes in the previous 2 years and stayed for at least one night outside their usual residence.   

 



  

   Signposts     
     
 

 

 

 

 

 

 

  

SPECIALISATION OF THE OFFER 

Specialist accommodation pictographs 

Nature Parks 

Guarded Mountain hut network 

New economic activities 
ÁCompanies offering tourist guides, sports medicine centres, sports tourism, rentals, etc.   



 

General and specialized publications  

PROMOTIONAL TOOLS 


